




What they are saying…..

“I do a lot of the major shows for Ford; Detroit, Chicago, New York, LA, and,  
I’m really impressed with this show.” - Larry, Ford Display Manager

“Smaller markets provide a better experience, more face time with leads that are 
serious buyers, beyond our expectations.”           - Mary, Toyota Product Specialist

“More interested buyers and steady traffic.” - Craig, Chevrolet Product Specialist

“People all over the new Jag XJ, good exposure to get people talking, which is 
what I was hoping for.”  - Karl, Paretti Jaguar Land Rover

“I saw more customers in a 2 hour period than in 3 days at the dealership and, 
the quality of the attendance was great.”  - Charles, Sales Associate 



Jazz’n in New Orleans
The fastest growing city in America

• New Hall Configuration and More Space for 2011

• Super Show Weekend will bring more consumers than ever!

• 1st time ever• 1st time ever…

New Orleans Auto Show and New Orleans Home and Garden Show
side by side at the same time in the Convention Centerside by side at the same time in the Convention Center

Auto Show  Halls H and I1       Home Show   Halls I2 and J

• Incredible Advertising Campaigns and Cross Promotions  

• Combo Show Discount Tickets offer consumers a great opportunity
to visit both shows!



Exhibitors – Manufacturers

Space Cost
$3.85 / sq ft
includes

Space 
Request 
Att h dincludes

carpet, visqueen, daily carpet cleaning
Attached

Vendors and Allied Products

10x10 Booths $850
includes 6’ draped table
and two chairs

Application
Attachedand two chairs

Non-Profit Organizations         $150

Other Sizes upon request




